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I. EXECUTIVE SUMMARY 
Overall, the majority of the survey respondents were 
interested in visiting a religious theme park or attraction. 
Approximately two-thirds of the sample expressed interest in 
visiting a religious theme park in Central Florida upon hearing a 
brief and general description of the concept. 
The proportion of respondents interested in visiting the 
park increased after respondents were told more about what the park 
would include, that no effort would be made to convert anyone 
from one religion to another, and that the park would not be 
involved with any television evangelist. 
Finally, after learning that the park would be a Christian 
theme attraction with a full-size Noah's Ark and a recreation of 
a city from the Bible, respondents expressing likelihood to visit 
the park increased to nearly three-fourths of the entire sample. 
The statistical tests on the data indicated that certain 
sub-groups in the sample were more likely to be interested in 
visiting the religious theme park than others. Those respondents 
who were more likely to visit the Christian theme park: 
1- Traveled to Central Florida by private automobile rather 
than by air, 
2. Had annual incomes between $20,000 and $50,000 rather than 
over $90,000, 
3. Were members of the Church of England, Catholic, or 
Baptist churches rather than those who had no religious 
affiliation, 
4. Had visited Cypress Gardens, and 
5. Expressed an interest in parades, historical exhibits, and 
religious exhibits. 
Additionally, those who were more likely to visit the 
proposed Christian theme park also tended think that: 
1. Central Florida is an ideal location for a religious theme 
park, 
2. A religious theme park would be a good place to teach 
children the stories of the Bible, 
3. A religious theme park would be a good place to learn 
about current issues facing society such as drug abuse and 
abortion, 
4. The park should be run by a non-profit organization, 
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5. The proposed park should focus on Christianity, and 
6. There should be exhibits on other religions as well. 
The features or facilities that were most likely to interest 
those who were likely to visit the park included: 
1. Recreations of events from the Bible and a recreation of a 
city from the Bible, 
2. A water ride in a boat where events from the Bible are 
portrayed, 
3. Presentations about missionary work around the world, and 
4. Games and crafts of various religions. 
Respondents who were likely to visit the Christian theme 
park were likely to be interested in all of the Bible themes 
mentioned in the survey. Some themes, however, were more highly 
correlated with likelihood to visit the park. Specifically, 
likelihood to visit a Christian theme park was most correlated 
with interest in the following Bible themes: 
1. Stories about Jesus' life (birth, miracles, resurrection), 
2. Moses receiving the 10 Commandments, 
3. The story of creation, 
4. Noah's Ark, and 
5. The Garden of Eden. 




The sample population consisted of visitors to Central 
Florida during the months of August and October. Interviews were 
conducted at the Florida Mall which is the largest shopping mall 
in Central Florida. The respondents were intercepted in the 
Mall, screened for age (18 or older) and for residency status 
(non-Central Florida residents). After elimination of 
disqualified respondents, a usable sample of 400 visitors to 
Central Florida was obtained. 
Data Analysis 
The majority of the items in the questionnaire were 
struc·tured. Several open-ended items were used to explore 
additional information of "other" categories not included in the 
structured questions. A copy of the questionnaire can be found 
in Appendix A. 
Interviews lasted between 3 and 30 minutes with an average 
length of 14.4 minutes and a median of length 15 minutes. 
Completed questionnaires were coded and the data analyzed at the 
University of Central Florida. 
Frequency distributions were computed for all questions, as 
well as t-tests, and one-way analyses of variance for variables 
predicting likelihood to visit the proposed park and likelihood 
to utilize a hotel situated next to the park. The results are 
shown in the findings section of the report. 
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Limitations 
Several limitations in the research methodology are noted 
here. The practice of interviewing only willing respondents may 
create problems of representation. Since there was no control 
over who participated in the study, the results could have been 
biased by either favorable or unfavorable participants. 
In addition, some questions related to behavior intentions; 
that is, those respondents who reported that they would like to 
visit the proposed theme park may not actually translate their 
desire into actual behavior. 
Furthermore, because the interviewing was limited to the 
months of August and October, this sample may not necessarily 
represent the "typical" visitor to Central Florida. 
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III. FINDINGS 
Demographic Profile of the Respondents 
1. Age: 
The majority of the respondents were either in the 40 to 49 
year age group (28%) or the 30 to 39 year of age group (25.3%). 
Smaller proportions were in the 18 to 24 year age group (14.8%), 
the 50 to 59 year age group (14.3%), the 25 to 29 year age group 
(9.8%), or the 60 to 69 year age group (6.5%). Only a small 
proportion (1.3%) were in the 70 years and older age group (Table 
1) • 
2. Gender and Household Composition: 
The gender of the sample was equally distributed between 
male and female (51.8% and 48.2%, respectively) (Table 2). 
Nearly three quarters of the respondents were married (74.5%) 
(Table 3). Approximately one-half of the respondents (48.3%) had 
children under eighteen years of age in their household (Table 
4) • 
3. Level of Education: 
Nearly one third of the respondents indicated that the 
highest level of education they had completed was high school 
(32%). Almost as many (28.2%) had completed college. Nearly 
one-quarter of the respondents (24.2%) had attended some college. 
Smaller proportions indicated that they had completed ·an advanced 
degree (12.5%), had attended some high school (2.7%), or had 
completed grade school (0.2%) (Table 5). 
4. Income: 
Respondents were asked to report their 1990 gross household 
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income. The largest proportion reported that their income was 
between $20,000 and $30,000 (16.3%). Others reported annual 
incomes between $30,000 and $40,000 (14.1%), $40,000 and $50,000 
(15.2%), $50,000 and $60,000 (15.4%), $60,000 and $70,000 
(13.3%), $70,000 and $80,000 (5.4%), $80,000 and $90,000 (5.4%), 
and over $90,000 (11.1%) (Table 6). 
5. Residency Status: 
The majority of the respondents came from foreign countries 
(59%). Among the foreign tourists, the majority were from the 
United Kingdom (61.3%) or Canada (10.3%). Others came from the 
Bahamas, Barbados, Belgium, Bermuda, Brazil, the Cayman Islands, 
Ecuador, Egypt, France, Germany, Gibraltar, Holland, India, 
Indonesia, Iraq, Ireland, Israel, Japan, Mexico, New Zealand, 
Norway, Saudi Arabia, Scotland, Spain, Sweden, Switzerland, 
Venezuela, Virgin Islands, and Zimbabwe (Table 7). 
Domestic tourist respondents were asked to provide their 
home address zip code. A zip code analysis was performed to 
determine their cities of residence and is presented in Table 8. 
Domestic tourist respondents came from 37 of the United States of 
America. The largest proportion came from New York (16.5%) 
followed by California (7.8%), Pennsylvania (6.6%), Massachusetts 
(5.4%), New Jersey (4.8%), Texas (4.8%), Hawaii (3.6%), Indiana 
(3.6%), Illinois (3.6%), and Michigan (3.6%). The remaining 
states each represented three percent or less of the domestic 
tourist sample. 
6. Religious Affiliation and Behavior: 
Respondents were asked to report their religious 
affiliation. The majority (87.3%) were Christian while smaller 
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proportions were Jewish (2.7%), Muslim (1.2%), or Buddhist 
(0.7%). Some respondents indicated that they had no religious 
affiliation (5.2%). Among the Christian respondents, the largest 
proportion were Catholic (27.7%) (Table 9). 
Separate frequency distributions were prepared for the 
domestic and the foreign tourists to determine each group's 
religious profile. The majority of the foreign tourists were 
members of the Catholic church (23.2%), the Church of England 
(21.1%), or the Anglican church (18.1%). This finding is 
consistent the large proportion foreign tourists from the United 
Kingdom. Among the domestic tourists, the majority were Catholic 
(34.4%), Baptist (18.4%), or Methodist (11.7%). 
Respondents were also asked to report on their religious 
behavior in terms of how many times per month they attend their 
place of worship and how many times per month they read religious 
material. Respondents attended their place of worship an average 
of 3.2 times (standard deviation= 7.9) and a median of 2 times. 
Overall, it appears that the Domestic tourist respondents 
were more religious in their worship habits than were the foreign 
tourist respondents. Domestic tourist respondents attended their 
place of worship an average of 3.8 times per month (standard 
deviation= 4.3) and a median of 4 times per month. Foreign 
tourists, on the other hand, only visited their place of worship 
an average of 2.8 times per month (standard deviation= 9.7) or a 
median of 1 time per month. While a large proportion of the 
respondents (33.9%) indicated that they didn't attend a place of 
worship on a monthly basis, that proportion was even larger among 
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foreign tourist respondents (43.8%) but smaller among domestic 
tourist respondents (20.3%) (Table 10). 
Regarding the number of times respondents read religious 
material each month, the frequencies were consistent with the 
number of times ~hey attended their place of worship. Overall, 
respondents reported reading religious material an average of 6 
times and a median of 2 times. Again, the average was higher 
among domestic tourist respondents (mean= 6.9, median= 4) and 
lower among foreign tourist respondents (mean= 5.4, median= 1) 
(Table 11). 
Table 1: 
Age Group of Respondent 
Foreign Domestic All 
% ~ 0 ~ 0 
1. 18-24 14.3 15.4 14.8 
2. 25-29 9.3 10.5 9.8 
3. 30-39 27.8 21.6 25.3 
4. 40-49 33.4 20.4 28.0 
5. 50-59 11.0 19.1 14.3 
6. 60-69 4.2 9.9 6.5 
7. 70 or older 3.1 1.3 
TOTAL 100.0 100.0 100.0 
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Table 7: 
Foreign Respondents• Country of Residence 
% 
1. Bahamas 0.4 
2. Barbados 1. 7 
3. Belgium 0.4 
4. Bermuda 1.7 
5. Brazil 0.4 
6. Canada 10.3 
7. Cayman Islands 0.4 
8. Ecuador 0.4 
9. Egypt 1. 3 
10. United Kingdom 61.3 
11. France 0.4 
12. Germany 1.3 
13. Gibraltar 0.4 
14. Holland 0.4 
15. India 0.4 
16. Indonesia 0.4 
17. Iraq 0.4 
18. Ireland 2.1 
19. Israel 0.9 
20. Japan 0.9 
21. Mexico 4.7 
22. New Zealand 0.9 
23. Norway 0.4 
24. Saudi Arabia 1.3 
25. Scotland 3.0 
26. Spain 0.4 
27. Sweden 0.4 
29. Switzerland 0.9 
29. Venezuela 1. 3 
30. Virgin Islands 0.4 
31. Zimbabwe 0.4 
TOTAL 100.0 
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Table 8: 
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Table 8 (continued): 
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Table 8 (continued): 
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Table 8 (continued): 
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Table 8 (continued): 




















1 Note: Total percentage may not equal 100 due to computer 
rounding. 
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Table 9: 
Respondents• Religious Affiliation 
Christian: 




5. Christian Reformed 
6. Church of Christ 
7. Church of England 




12. Greek Orthodox 
























20. Salvation Army 
21. Unitarian 
22. United 
23. United Anglican 
24. Seventh Day Adventist 











































































1 Note: Total percentage may not equal 100 due to computer 
rounding. 
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Table 10: 
Times Attended Worship per Month 
Foreign Domestic All 
% ~ 0 % 
1. None 43.8 20.3 33.9 
2. One Time 15.2 10.1 13.1 
3. Two Times 10.1 11.4 10.1 
4. Three Times 1.8 6.3 3.7 
5. Four Times 20.7 34.2 26.4 
6. Five Times or More 8.4 17.7 12.8 
TOTAL 100.0 100.0 100.0 
Mean 2.8 3.8 3.2 
Standard Deviation 9.7 4.3 7.9 
Median 1.0 4.0 2.0 
Note: "How many times per month do you normally attend you 
religious place of worship?" 
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Table 11: 
Times Religious Materials Read per Month 
Foreign Domestic All 
9.c-0 9.c-0 9.c-0 
1. None 43.3 20.3 33.5 
2. One Time 15.8 13.3 14.7 
3. Two Times 7.9 10.1 8.8 
4. Three Times 1.9 3.8 2.7 
5. Four Times 14.9 25.3 19.3 
6. Five or More Times 16.2 27.2 21. 0 
TOTAL 100.0 100.0 100.0 
Mean 5.4 6.9 6.0 
Standard Deviation 12.2 10.0 11. 3 
Median 1.0 4.0 2.0 
Note: "How many times per month do you normally read religious 
material?" 
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central Florida Vacation Travel Behavior 
1. Previous Visiting Experience to Central Florida: 
Overall, the majority of the tourist respondents had visited 
Central Florida previously (59.2%). The proportion of domestic 
tourist respondents who had previously visited Central Florida 
(71.8%) was much larger than the proportion of the foreign 
tourist respondents who had done so (50.6%) {Table 12). 
The respondents who had previously visited Central Florida 
were asked to report how many times they had done so. Most of 
the respondents had visited Central Florida once {28.7%) or twice 
(23%). Among the domestic tourist respondents who had previously 
visited Central Florida, over one-quarter (25.2%) reported having 
visited Central Florida six times or more. Overall, the 
respondents had visited Central Florida an average of 4.1 times 
or a median of 2 times. Domestic tourist respondents had visited 
Central Florida a greater number of times (mean= 4.8, median= 
3) than had foreign tourist respondents (mean= 3.3, median= 2) 
(Table 13). 
2. Traveling Party: 
over one-half of the respondents were traveling as a family 
(56.1%) followed by those traveling as a couple (25.3%), with a 
group of couples or friends {10.3%), alone (6.5%), or in a tour 
group (1.9%). Comparing foreign tourists to domestic tourists, a 
larger proportion were traveling as a family {68.6% compared to 
38%). Among domestic tourists, a larger proportion were 
traveling as a couple (36.2%) than were among foreign tourists 
{17.8%). Among domestic tourists, a larger proportion were 




















traveling alone than were among foreign tourists (14.1% compared 
to 1. 3%) . 
3. Mode of Travel: 
The majority of the tourist respondents arrived in Central 
Florida by airplane (82.7%). This proportion was higher among 
foreign tourists (94.6%) than it was among domestic tourists 
(65.4%). Other respondents reported traveling by private car 
(14.3%) however, the proportion was smaller among foreign 
tourists (3.8%) and larger among domestic tourists (29.7%) (Table 
15) • 
4. Purpose of Visit to Central Florida: 
The majority of the respondents reported that their primary 
purpose for visiting Central Florida was for vacation (86.2%). 
This proportion was larger among the foreign tourists (94.5%) 
than among domestic tourists (74.3%). Large proportions of the 
domestic tourists reported visiting Central Florida to see 
friends or relatives (11%) or to conduct business (12.3%) (Table 
16) . 
5. Length of Stay in Central Florida: 
Respondents were asked to report how many days that they 
would spend in Central Florida. Overall, the average length of 
stay was 11.8 days and the median was 10 days. Large 
proportions of the respondents reported that they would be in 
Central Florida seven days (22.1%) or fourteen days (25.8%). 
Please note that foreign tourist respondents stayed in Central 
Florida longer than did domestic tourist respondents (medians= 
14 days and 10 days, respectively) (Table 17). 
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6. Party Size: 
Overall, respondents had an average of 4.6 people and a 
median of 4 people in their party. While the mean party size was 
consistent among both foreign and domestic tourists, the median 
party size was larger for foreign tourists and smaller for 
domestic tourists (4 and 2, respectively) (Table 18). 
7. Central Florida Theme Park/Attraction Visitation: 
Respondents were asked if they had ever visited any theme 
parks or attractions in Central Florida. While the majority had 
visited Central Florida theme parks (92.2%) this proportion was 
lower among domestic tourists (85.2%) and than it was among 
foreign tourists (97%) (Table 19). 
Respondents were asked to indicate which Central Florida 
attractions that they had visited. Overall, larger proportions 
of the respondents visited (in descending order): the Magic 
Kingdom (86.5%), EPCOT Center (79.9%), Sea World (68.1%), MGM 
Studios (62%), and Universal Studios (52.5%). Note that the 
attractions visited by foreign tourists differed from those 
visited by domestic tourists. For example, larger proportions of 
the foreign tourists had visited the Magic Kingdom, EPCOT Center, 
Sea World, MGM Studios, Universal Studios, Wet 'N Wild, Spaceport 
USA, Typhoon Lagoon, Watermania, Fort Liberty, King Henry's 
Feast, and Medieval Times. Conversely, larger proportions of the 
domestic tourists had visited Cypress Gardens and Silver Springs 
(Table 20). The differences in attraction visiting experience 
between domestic and foreign tourists can be explained by a few 
factors. 
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First, foreign tourists are more likely to have purchased a 
"package deal" for their trip to Central Florida. Such packages 
usually include tickets to a variety of the local theme parks and 
attractions especially the smaller attractions like Medieval 
Times or Fort Liberty. Furthermore, foreign tourists tend to 
stay in Central Florida a greater number of days than do domestic 
tourists and thus have more opportunity to visit a greater number 
of parks. 
Domestic travelers are more likely to have traveled to 
Central Florida by car and are more likely to take a day trip to 
parks such as Silver Springs or Cypress Gardens. Additionally, 
because domestic visitors are more familiar with U.S. driving 
conditions, they are more likely to drive to attractions that are 
further away from Orlando. 
8. Lodging Facilities: 
Three-quarters of the respondents (75.5%) stayed in hotels 
or motels while in Central Florida. Others stayed in rented 
apartments or condominiums (12.5%), with friends or relatives 
(9.5%), or in campgrounds (1.5%). 
A larger proportion of foreign tourists stayed in hotels or 
motels than did domestic tourists (80.5% compared to 67.8%). 
Furthermore, a larger proportion of foreign tourists stayed in 
rented apartments or condominiums than did domestic tourists 
(14.8% compared to 9.3%). On the other hand, a larger proportion 
of domestic tourists stayed with friends or relatives than did 
foreign tourists (21% compared to 1.7%) (Table 21). 












9. Attraction/Theme Park Features or Activities Enjoyment: 
The top six features or activities that respondents enjoyed 
while visiting attractions or theme parks were (in descending 
order): Eating in restaurants (86.5%), shopping (86.3%), walking 
around the park at their own pace (82.3%}, riding thrill rides 
(71%}, watching animal shows (69.5%) and watching parades 
(69.3%). 
Comparing foreign tourists to domestic tourists, larger 
proportions of the foreign tourists mentioned shopping (87.8% 
compared to 84%), watching parades (79.7% compared to 54%), 
riding on thrill rides (77.2% compared to 62%}, and watching 
animal shows (72.6% compared to 65%). 
Conversely, larger proportions of the domestic tourists 
mentioned eating in restaurants (88.3% compared to 81.9%}, 
listening to live music entertainment (73% compared to 62.9%), 
educational exhibits or rides (68.7% compared to 62%}, historical 
exhibits or rides (63.8% compared to 57.4%), and religious 
exhibits (34.4% compared to 17.7%) (Table 22}. 
Respondents were asked to indicate which type of activity or 
facility they most enjoyed when visiting theme parks or 
attractions. The top three activities mentioned were: riding on 
thrill rides (27.3%), shopping (22.1%), and walking around at 
their own pace (13.8%). 
Comparing foreign tourist respondents to the domestic 
tourist respondents, larger proportions of foreign tourists 
cited riding on thrill rides, walking around at their own pace, 
watching animal shows, and watching parades as their favorite 
activities. 




Larger proportions of domestic tourists mentioned shopping, 
educational exhibits, live music entertainment, and historical 
exhibits as their favorite theme park or attraction activities 
than did among foreign tourists (Table 23). 
1. First Visit 
2. Been Before 
Total 
Table 12: 
















Note: "Is this your first visit to Central Florida or have you 
been here before?" 
Table 13: 
Number of Previous Visits 
Foreign Domestic All 
~ 0 ~ 0 % 
1. One 37.5 20.3 28.7 
2. Two 26.7 19.5 23.0 
3. Three 11.7 14.6 13.1 
4. Four 10.0 7.4 8.6 
5. Five 5.8 13.0 9.4 
6. Six or more 8.3 25.2 17.2 
Total 100.0 100.0 100.0 
Mean 3.3 4.8 4.1 
Standard Deviation 5.7 5.8 5.8 
Median 2.0 3.0 2.0 
Note: "How many times have you visited Central Florida in the 
past five years?" 
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Table 14: 
Respondents• Travel Party 
Foreign Domestic All 
% % % 
1. As a Couple 17.8 36.2 25.3 
2. As a Family 68.6 38.0 56.1 
3. With a group of 10.2 10.4 10.3 
couples or friends 
4. In a tour group 2.1 1.2 1.9 
5. Alone 1. 3 14.1 6.5 
Total 100.0 100.0 100.0 
Note: "On this visit to Central Florida are you traveling:" 
1. Plane 
2. Private car 
3. Rented car 
4. Recreational vehicle 
5. Tour bus 
Total 
Table 15: 








Note: "Did you travel to Central Florida by:" 
Domestic All 
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Table 16: 
Purpose of Visit to Central Florida 
1. Vacation 
2. Visit friends or relatives 
3. Business 


























Note: "What is the primary purpose of your trip to Central 
Florida?" 
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Table 17: 
Number of Days Visiting Central Florida 
1. One Day 
2. Two Days 
3. Three Days 
4. Four Days 
5. Five Days 
6. Six Days 
7. Seven Days 
8. Eight Days 
9. Nine Days 
10. Ten Days 
11. Eleven Days 
12. Twelve Days 
13. Thirteen Days 
14. Fourteen Days 
15. Fifteen Days 
16. Sixteen Days 
17. Seventeen Days 
18. Eighteen Days 
19. Twenty Days 
20. Twenty-one Days 

















































































Note: "How many days are you spending in Central Florida on this 
visit?" 

































































Note: "Including yourself, how many persons are in your traveling 
party?" 
Table 19: 
Visited Local Attractions/Theme Parks 
Foreign Domestic All 
~ 0 ~ 0 % 
1. No 3.0 14.8 7.8 
2. Yes 97.0 85.2 92.2 
Total 100.0 100.0 100.0 
Note: "While on this visit to Central Florida, have you visited 
or do you plan to visit any of the local attractions or 
theme parks?" 
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1. WOW-Magic Kingdom 
2. WDW-EPCOT Center 
3. Sea World 
4. WOW-MGM Studios 
5. Universal studios 
6. Wet 'N Wild 
7. Spaceport USA 
8. Busch Gardens 
9. WOW-Typhoon Lagoon 
























12. Hard Rock Cafe 
13. Gatorland 
14. Watermania 
15. Cypress Gardens 
16. Fort Liberty 
17. King Henry's Feast 
18. Medieval Times 
19. Silver Springs 
20. Arabian Nights 





























Note: "I am going to read you a list of Central Florida 
attractions. For each attraction, please tell me 

























































Note: "What kind of lodging are you using while visiting Central 
Florida?" 







Features/Activities Enjoyed at Attractions/Theme Parks 
1. Eating in restaurants 
2. Shopping 
3. Walking around the park 
at your own pace 
4. Riding on thrill rides 
5. Watching animal shows 
6. Watching parades 
7. Listening to live music 
entertainment 
8. Educational exhibits or rides 
9. Historical exhibits or rides 







































Note: "Which of the following features or activities do you enjoy 
while visiting an attraction or a theme park?" 
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Table 23: 
Activity Enjoyed Host 
1. Riding on thrill rides 
2. Shopping 
3. Walking around park at own pace 
4. Eating in restaurants 
5. Educational exhibits or rides 
6. Watching animal shows 
7. Listening to live music 
entertainment 
8. Watching Parades 
9. Hi~torical exhibits or rides 
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The Religious ·Theme Park Concept 
Respondents were asked a variety of questions to asses 
their: 
(1) overall interest in the religious theme park 
concept, 
(2) perception of the religious theme park concept, 
(3) interest in proposed features for the religious theme 
park, 
(4) likelihood to visit a religious theme park, 
(5) level of interest in stories from the Bible, 
(6) level of interest in a Christian theme park, 
(7) perceived admission fee to the proposed park, and 
(8) likelihood to use a hotel adjacent to religious 
theme park. 
1. Initial Interest in the Religious Theme Park Concept: 
The following statement was read to respondents to introduce 
them to the general concept of the proposed religious theme park: 
"Recently, there has been a proposal to develop a new 
theme park in Central Florida. The attraction would 
feature biblical and religious theme rides, exhibits, 
shopping, and shows." 
They were then asked to indicate how interested they would 
be in visiting the proposed attraction. The majority of the 
respondents were either somewhat interested (46.4%) or very 
interested (20.3%) in visiting the attraction. Approximately one-
quarter (25.7%) indicated that they were not interested in the 
proposed park and a smaller proportion (7.6%) indicated that they 
were somewhat disinterested in the proposed park {Table 24). 
Comparing the domestic tourist respondents to the foreign 
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tourist respondents, a larger proportion of the domestic tourists 
were "very interested" in visiting the religious theme park than 
were of foreign tourists (29.4% compared to 14.1%). 
When asked to report whether anyone in their family would be 
interested in visiting the proposed theme park, the majority of 
the respondents indicated that they probably would (46.5%) or 
definitely would (19%). Domestic tourists appeared to show 
greater interest in the proposed theme park than did the foreign 
tourists (Table 25). 
2. Perceptions of the Religious Theme Park Concept: 
Respondents were read a series of statements regarding the 
proposed religious theme park. They were asked to indicate their 
level of agreement or disagreement with each statement using a 
scale of 1 to 5 where "1" indicated total disagreement and "5" 
indicated total agreement. The results are presented in Table 
26. 
Respondents agreed most that the proposed park should have 
beautiful landscaping (mean= 4.4), that the park would be 
appropriate for Church groups from around the world (mean= 4.1), 
that the park should be designed like EPCOT Center with pavilions 
for each religion of the world (mean= 4), and that a religious 
theme park would be a good place to teach children the stories of 
the Bible (mean= 3.8). 
Although the average levels of agreement were relatively 
low, respondents agreed that Central Florida was an ideal 
location for such a park (mean= 3.4), that they would prefer the 
park include exhibits from various religions (mean= 3.6), that 
the park would be a good place to learn about societal issues 
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such as abortion or drug abuse (mean= 3.4), that religion is for 
worship and not entertainment (mean= 3.5), that they would 
prefer the park be run by a non-profit organization (mean= 3.4), 
that they would fear being preached to or that someone might try 
to convert them at a religious theme park (mean= 3.4), and that 
a religious theme park could bring fanatics or extremists to the 
area (mean= 3.4). 
Respondents appeared to disagree with the statement that 
there were already too many theme parks in Central Florida (mean 
= 2.7). They neither agreed nor disagreed that they would only 
be interested in the park if it focused on Christianity (mean= 
3) • 
3. Interest in Proposed Features for the Religious Theme Park: 
Respondents were asked to indicate their level of interest 
in a variety of features or facilities that have been proposed 
for the religious theme park. They were given a scale of 1 to 5 
where 11 1n indicated "not interested" and 11 5 11 indicated "very 
interested." The results are presented in Table 27. 
overall, respondents were most interested in seeing a 
recreation of a city from the bible with homes, shops, stables, 
and crafts (mean= 4). Although the average levels of interest 
were not very high, They also appeared to be interested in seeing 
exhibits where they could buy or taste the foods eaten by people 
of various religions (mean= 3.8), recreations and dramatizations 
of events from the bible <•ean = 3.7), exhibits about the 
historical development of various religions (mean= 3.7), 
exhibits about the marriage rituals of various religions (mean= 
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3.7), and a water ride in a boat where events from the bible are 
portrayed (mean= 3.7). 
In general, respondents displayed lower levels of interest 
in exhibits about the tools used by people in the bible era (mean 
=3.6), live music shows (mean= 3.6), games and crafts of various 
religions (mean= 3.6), a pavilion where they could learn about 
missionary work around the world and make donations (mean= 3.6), 
a large wading pool with waterfalls to walk under (mean= 3.6), 
an audience participation archeological dig where artifacts would 
be "discovered" and described (mean= 3.6), a bird aviary (mean= 
3.6), and an exhibit about Jewish customs, holidays, and history 
(mean= 3.4). 
Respondents were least interested with seeing a holocaust 
museum or memorial center (mean= 3.2) or an exhibit about the 
abortion/pro-life issue (mean= 3). 
4. Likelihood to Visit a Religious Theme Park: 
Respondents were read the following statement: 
"The proposed attraction would have religious theme 
rides, films, live music, live recreations of historical 
events, and shopping. No effort would be made to 
convert people from one religion to another. It would 
not be involved with any television evangelist. It's 
mission would be to be both entertaining and 
educational. How interested would you be to visit this 
type of attraction." 
The majority of the respondents reported that they were 
either very likely (35.3%) or somewhat likely (35.3%) to visit 
the proposed religious theme park. Smaller proportions indicated 
that they would be somewhat unlikely (11.6%) or unlikely to visit 
such a park (17.8%). 
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Comparing domestic tourist respondents to foreign tourist 
respondents, a larger proportion of the domestic tourists 
indicated that they were unlikely to visit the park (22.4% 
compared to 14.8%) (Table 27). 
5. Level of Interest in Stories from the Bible: 
Respondents were read the following statement and asked to 
indicated their level of interest in each bible theme using a 
scale of 1 to 5 where "1" indicated "not interested" and "5" 
indicated "very interested": 
"Suppose the attraction was a Christian theme park. 
Please indicate your level of interest in exhibits, 
rides, or shows depicting the following stories of the 
Bible." 
Overall, respondents were most interested in Noah's Ark, the 
birth of Jesus, the resurrection of Jesus, and stories about the 
life of Jesus and the miracles he performed (all had a mean of 
3.9). Respondents also showed some interest in seeing exhibits 
about Moses receiving the 10 commandments and an exhibit about 
the Ark of the Covenant (each had a mean of 3.8). Respondents 
also indicated that they would be interested in exhibits about 
the story of creation, the Garden of Eden (each had a mean of 
3.7) or the shroud of Turin (mean= 3.6). Respondents showed the 
least interest in an exhibit about the mark of the beast (mean= 
3 • 2 ) ( Tab 1 e 2 9 ) . 
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6. Likelihood to Visit a Chris~ian Theme Park: 
Respondents were read the following statement: 
"Assuming that the park would be mostly a Christian 
theme attraction with a full size Noah's Ark and a 
recreation of a city from the Bible, how likely would 
you be to visit it?" 
Overall, respondents indicated increased interest in 
visiting the proposed theme park if it featured a Christian 
theme. The majority indicated that they would be somewhat likely 
(34.1%) or very likely (38.2%) to visit the park. Smaller 
proportions indicated that they would be somewhat unlikely 
(11.1%) or unlikely (16.6%) to visit the proposed Christian 
theme park (Table 30). 
7. Per.ceived Admission Fee to the Proposed Park: 
Respondents were asked to indicate how much they would 
expect to pay for admission to a Christian theme park. Overall, 
the perceived price of admission was $25.90 with a median price 
of $25. Foreign tourists perceived the admission fee to be 
higher than did the domestic tourists ($25 and $20, respectively) 
(Table 31). 
8. Likelihood to Use a Hotel Adjacent to Religious Theme Park: 
The majority of the respondents indicated that they would be 
unlikely (41.9%) or somewhat unlikely (17.2%) to use a hotel 
situated adjacent to the religious theme park. Smaller 
proportions indicated that they were, somewhat likely (20.3%), or 
very likely (20.6%) to use a hotel located next to the proposed 
theme park (Table 32). 
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Table 24: 
Interest in Visiting Religious Theme Attraction 
Response Foreign Domestic 
% % 
1. Not interested 26.9 23.8 
2. Somewhat disinterested 9.0 5.5 
3. Somewhat interested 50.0 41.3 
4. Very interested 14.1 29.4 
Total 100.0 100.0 
Mean 2.5 2.7 










Note: "Recently, there has been a proposal to develop a new theme 
park in Central Florida. The attraction would feature 
biblical and religious theme rides, exhibits, shopping, 
and shows. How interested would you be in visiting this 
type of attraction?" 
Table 25: 
Family's Interest in Visiting Religious Theme Park 
Response Foreign Domestic All 
~ 0 ~ 0 ~ 0 
1. Definitely will not 20.9 15.9 18.9 
2. Probably will not 15.4 14.6 15.2 
3. Probably will 49.6 42.1 46.5 
4. Definitely will 14.1 27.4 19.4 
Total 100.0 100.0 100.0 
Mean 2.6 2.8 2.7 
Standard Deviation 1.0 1.3 1.0 
Note: "Will anyone in your family be interested in visiting this 
type of attraction?" 
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Table 26: 
Respondents• Perceptions of Religious Theme Park Concept 
Statement 
1. "The park should have beautiful 
landscaping" 
2. "The park should be designed like 
EPCOT Center with pavilions for 
each religion of the world" 
3. "A religious theme park will be 
appropriate for Church groups 
from around the world." 
4. "A religious theme park would 
be a good place to teach children 
the stories of the bible." 
5. "Central Florida is an ideal 
location for a religious 
theme park." 
6. "I would prefer to visit the park 
if it included exhibits on many 
religions." 
7. "The park would be a good place to learn 
about current issues facing society 
such as abortion and drug abuse." 
8. "Religion is for worship, not 
entertainment." 
9. "I would rather visit a religious 
theme park if it was run by a 
non-profit organization." 
10. "I would be concerned that someone 
would try to preach to me or con-
vert me at a religious theme park." 
11. "I would be more interested in 
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Table 26 (continued): 
Respondents' Perceptions of Religious Theme Park Concept 
Statement Mean Std. Dev 
12. "There are already too many Foreign 2.6 1.1 
theme parks in Central Florida" Domestic 2.7 1.3 
All 2.7 1.2 
13. "A religious theme park could Foreign 3.3 1.2 
bring fanatics or extremists Domestic 3.5 1.4 
to the area." All 3.4 1.3 
Note: "I'm going to read you several statements regarding this 
proposed theme park. Please indicate the extent of your 
agreement or disagreement with each of the statements by 
indicating with the number of the response on this card 
that best reflects your opinion." 
Scale: 5 = Agree strongly 
4 = Agree 
3 = Neither agree nor disagree 
2 = Disagree 
1 = Disagree Strongly 
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Table 27: 
Respondents• Level of Interest in Potential 
Religious Theme Park Features or Facilities 
Feature 
1. A museum of religious art objects 
and artifacts. 
2. An exhibit of tools used by the 
people in the Bible era. 
3. Recreations and dramatizations of 
events from the Bible. 
4. An American Holocaust Museum or 
Memorial Center 
5. Exhibits about the historical 
development of various religions. 
6. Live music shows 
7. A recreation of a city from the 
Bible complete with homes, shops, 
stables, and crafts 
8. Garnes and crafts of various 
religions 
9. Exhibits where you can buy or taste 
the foods eaten by people of various 
religions. 
10. Exhibits about the marriage rituals 
of various religions around the world 
11. A pavilion where there are presentations 
about missionary work around the world. 
Visitors could make donations to causes 







































































































DICK POPE, SR. INSTITUTE FOR TOURISM STUDIES: RELIGIOUS THEME PARK MARKETING STUDY 
PAGE44 
Table 27(continued): 
Respondents' Level of Interest in Potential 
Religious Theme Park Features or Facilities 
Feature 
12. A water ride in a boat where events 
from the Bible are portrayed 
13. An exhibit about Jewish customs, 
holidays, and history 
14. A large wading pool with waterfalls to 
walk under. 
15. An audience participation archeological 
dig where artifacts would be "discovered" 
and described 
16. A exhibit about the abortion/pro-life 
issue 

























































Note: "I'm going to read a list of proposed features or facilities 
that may be available at the religious theme park. 
Please indicate your level of interest in each feature 
or facility by answering with the number of the response 
on this card that best reflects your interest." 
Scale: 5 = Very interested 
4 = Somewhat interested 
3 = Neither interested nor disinterested 
2 = Somewhat disinterested 
1 = Not interested 
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Table 28: 
Likelihood to Visit a Religious Theme Park 
Response Foreign Domestic All 
~ 0 % % 
1. Unlikely 14.8 22.4 17.8 
2. Somewhat unlikely 14.4 7.5 11. 6 
3. Somewhat likely 36.9 32.9 35.3 
4. Very likely 33.9 37.3 35.3 
Total 100.0 100.0 100.0 
Mean 2.9 2.9 2.9 
standard Deviation 1.0 1.2 1.1 
Note:"The proposed attraction would have religious theme rides, 
films, live music, live recreations of historical 
religious events, and shopping. No effort would be made 
to convert people from one religion to another. It would 
not be involved with any television evangelist. It's 
mission would be to be both entertaining and educational. 
How likely would you be to visit this type of attraction?" 
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Table 29: 
Interest in Bible stories/Themes 
Feature 
1. Noah's Ark (the 40 day flood) 















3. Moses receiving the 10 commandments Foreign 3.7 1.3 
4. The birth of Jesus 
5. Stories about Jesus' life and the 
miracles he performed 
6. The story of creation 
7. The Garden of Eden 
8. An exhibit about the Ark of the 
Covenant 
9. An exhibit about the shroud of 
Turin (the burial sheet of Christ) 
10. An exhibit about the mark of the 
beast or the symbol 666 
Domestic 4.0 1.3 








































Note: "Suppose the attraction was a Christian theme park. Please 
indicate your level of interest in exhibits, rides, or 
shows depicting the following stories of the Bible:" 
Scale: 5 = Very interested 
4 = Somewhat interested 
3 = Neither interested nor disinterested 
2 = Somewhat disinterested 
1 = Not interested 
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Table 30: 
Likelihood to Visit a Christian Theme Park 
Response Foreign Domestic All 
% % % 
1. Unlikely 15.2 18.6 16.6 
2. Somewhat unlikely 13.1 8.1 11.1 
3. Somewhat likely 36.7 30.4 34.2 
4. Very likely 35.0 42.9 38.1 
TOTAL 100.0 100.0 100.0 
Note: "Assuming that the park would be mostly a Christian theme 
attraction with a full size Noah's Ark and a recreation 




Response Foreign Domestic All 
Mean $26.50 $25.00 $25.90 
Standard Deviation $15.22 $18.10 $16.43 
Median $25.00 $20.00 $25.00 
Note: "If you were to attend this park, how much would you expect 
the admission fee to be? 
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Table 32: 
Likelihood to use Hotel Adjacent to Religious Theme Park 
Response 
1. Unlikely 
2. Somewhat unlikely 
3. Somewhat likely 































Note: "How likely would you be to stay in a hotel situated next 
to this park?" 
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• 
Statistical Analysis of the Findings 
A series of statistical techniques called one-way analysis 
of variance and t-tests were conducted to determine whether there 
were any significant differences between respondents of various 
socio-economic and profile characteristics regarding their: 
(1) Interest in the religious theme park concept, 
(2) Likelihood to visit the religious theme park, 
(3) Likelihood to visit a Christian theme park, and 
(4) Likelihood to stay at a hotel situated next to the 
proposed theme park. 
Sub-groups of the respondents were defined by the following 
profile and socio-economic characteristics: 
(1) Residency Status (domestic tourists vs. foreign 
tourists), 
(2) Previous Central Florida Visiting Experience (and 
frequency) , 
(3) Traveling party and composition, 
(4) Mode of travel to Central Florida, 
(5) Purpose of travel to Central Florida, 
(6) Length of stay in Central Florida, 
(7) Theme park visiting experience in Central Florida, 




(12) Marital Status, 
{13) Level of Education, 
(14) Income, and 
(15) Religious preference and behavior. 
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• I 
Only the significant findings will be reported. 
1. Interest in Visiting a Religious Theme Park: 
Respondents indicated the extent of their interest in the 
religious theme park concept. The mean scores reported below 
indicate the average level of interest in the religious theme 
park concept among sub-groups in the sample. The scores reflect 
the following scale: 
1 = Not interested 
2 = Somewhat disinterested 
3 = Somewhat interested 
4 = Very interested 
Mode of t.ravei: Respondents who traveled to Central Florida by 
private car showed greater interest in the religious theme park 
concept than did respondents who traveled to Central Florida by 
airplane (mean= 2.9 and 2.5, respectively). 
Purpose of visit: Respondents who visited Central Florida to 
attend a conference or convention were more interested in the 
religious theme park concept (mean= 3) than were respondents who 
came to Central Florida for business (mean= 2.5) or vacation 
(mean= 2.4). 
Interest in historical. erbihits: Respondents who expressed an 
interest in having historical exhibits in theme parks were more 
interested in the religious theme park concept (mean= 2.7) than 
those who did not express an interest in historical exhibits 
(mean= 2.4). 
Interest in reiiqious erbihits: Respondents who expressed an 
interest in having religious exhibits in theme parks were more 
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interested in the religious theme park concept (mean= 3.2) than 
respondents who had not expressed and interest in religious 
exhibits (mean= 2.3). 
Interest in shopping: Respondents who expressed an interest in 
shopping at theme parks were more interested in the religious 
theme park concept (mean= 2.6) than respondents who did not 
express an interest in shopping (mean= 2.1). 
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2. Family's Interest in Visiting a Religious Theme Park: 
Respondents were asked whether any members of their family 
would be interested in the religious theme park concept. The mean 
scores reported below indicate the average level of interest 
among sub-groups in the religious theme park concept. The scores 
reflect the following scale: 
1 = Definitely will not be interested 
2 = Probably will not be interested 
3 = Probably will be interested 
4 = Definitely will be interested 
Residency sta-tus: Domestic tourists were more likely to indicate 
that a member of their family would be interested in the proposed 
religious theme park (mean= 2.8) than were foreign tourists 
(mean= 2.6). 
Mode of f:ravei: Tourists who arrived in Central Florida by auto 
were more likely to indicate that a member of their family would 
be interested in the proposed religious theme park (mean= 3) 
than were the tourists who arrived by airplane (mean= 2.6). 
Atf:raction visitation: Respondents who had visited Cypress 
Gardens were more likely to indicate that someone in their family 
would be interested in the concept (mean= 3) than those who had 
not visited Cypress Gardens (mean= 2.6). 
Interest in animal shOll's: Respondents who expressed an interest 
in animal shows were more likely to indicate that someone in 
their family would be interested in the concept (mean= 2.8) than 
those who did not express an interest in animal shows (mean= 
2. 5) • 
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Interest in parades: Respondents who expressed an interest in 
parades were more likely to indicate that someone in their family 
would be interested in the concept (mean= 2.7) than those who 
did not express an interest in parades (mean= 2.5). 
Interest in historical. erbihits: Respondents who expressed an 
interest in historical exhibits were more likely to indicate that 
someone in their family would be interested in the concept (mean 
= 2.8) than those who did not express an interest in historical 
exhibits (mean= 2.5). 
Interest in restaurants: Respondents who expressed interest in 
eating in restaurants while visiting theme parks were more likely 
to indicate that someone in their family would be interested in 
the religious theme park concept (mean= 2.7) than those who did 
not indicate an interest in restaurants (mean= 2.4). 
Interest in reiigious erbihits: Respondents who expressed an 
interest in religious exhibits were more likely to indicate that 
a family member would be interested in the religious theme park 
concept (mean= 3.2) than were respondents who had not expressed 
and interest in religious exhibits (mean= 2.5). 
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"'\ 
3. Likelihood to Visit a Religious Theme Park: 
Respondents were told that the proposed attraction would 
have religious theme rides, films, live music, live recreations 
of historical religious events, and shopping. It was explained 
further that no effort would be made to convert people and that 
no television evangelist would be involved with the park. They 
were then asked how likely they were to visit such a park. The 
average scores reported below are pased on the following scale: 
1 = Unlikely 
2 = Somewhat unlikely 
3 = Somewhat likely 
4 = Very likely 
Hode of txavei: Respondents who traveled to Central Florida by 
private automobile indicated that they were more likely to visit 
the religious theme park (mean= 3.2) than were respondents who 
arrived in Central Florida by airplane (mean= 2.8). 
Incoae: Respondents who were in the $40-50,000, $30-40,000, $20-
30,000, and $60-70,000 income groups showed greater likelihood to 
visit the religious theme park (means= 3.3, 3.1, 3.1, and 3, 
respectively) than respondents in the over $90,000 income group 
(mean= 2.3). 
Respondents in the $40-50,0b0 income group were more likely 
to visit a religious theme park (mean= 3.3) than respondents in 
the $50-60,000 income group (mean= 2.6). 
Attxaction visitation: Respondents who had visited Cypress 
Gardens were more likely to visit a religious theme park (mean= 
~ 3.2) than respondents who had never visited Cypress Gardens (mean 
= 2. 8) • 
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Interest in parades: Respondents who expressed an interest in 
parades were more likely to visit a religious theme park (mean= 
3) than respondents who did not express an interest in parades 
(mean= 2.7). 
Interest in historical exhibits: Respondents who expressed 
interest in historical exhibits were more likely to visit a 
religious theme park (mean= 3.0) than those who did not express 
an interest in historical exhibits (mean= 2.7). 
Interest in reLigious exhibits: Respondents who expressed an 
interest in religious exhibits were more likely to visit a 
religious theme park (mean= 3.4) than those who did not express 
an interest in religious exhibits (mean= 2.7). 
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4. Likelihood to Visit a Christian Theme Park: 
Respondents were asked to suppose that the park would be 
mostly a Christian theme attraction with a full-size Noah's Ark 
and a recreation of a city from the Bible. They were then asked 
how likely they were to visit such a park. The average scores 
reported below are based on the following scale: 
1 = Unlikely 
2 = Somewhat unlikely 
3 = Somewhat likely 
4 = Very likely 
Node of t.ravei: Respondents who traveled to Central Florida by 
private automobile were more likely to visit a Christian theme 
park (mean= 3.5) than were those who traveled to Central Florida 
by airplane (mean= 2.9). 
Income: Respondents who had annual incomes in the $40-50,000, 
$30-40,000, and $20-30,000 ranges were more likely to visit a 
Christian theme park (means= 3.2, 3.2, and 3.1 respectively) 
than respondents who had annual incomes over $90,000. 
Reiigious affiiiation: Respondents who were members of the Church 
of England, Catholic, Presbyterian, or Baptist churches were all 
more likely to visit a Christian theme park (mean= 2.9, 3, 3.5, 
3.6) than respondents who had no religious affiliation (mean= 
2. 1) • 
Att.raction visitation: Respondents who had visited Cypress 
Gardens were more likely to visit a Christian theme park (mean= 
3.2) than respondents who · had never visited a Cypress Gardens 
(mean= 2.9). 
Respondents who had visited King Henry's Feast were more 
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likely to visit a Christian theme park (mean= 3.2) than 
respondents who had never visited King Henry's Feast (mean= 
2. 9) • 
Interest in parades: Respondents who expressed an interest in 
parades were more likely to visit a Christian theme park (mean= 
3) than respondents who had not expressed an interest in parades 
(mean= 2.7). 
Interest in historical erbihits: Respondents who expressed an 
interest in historical exhibits were more likely to visit a 
Christian theme park (mean= 3.1) than respondents who had not 
expressed an interest in historical exhibits (mean= 2.7). 
Interest in reiigious erbihits: Respondents who expressed an 
interest in religious exhibits were more likely to visit a 
Christian theme park (mean= 3.5) than were respondents who had 
not expressed an interest in religious exhibits (mean= 2.7). 
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5. Likelihood to Use a Hotel Adjacent to the Park: 
Respondents were asked to report who likely they would be to 
stay at a hotel situated next to the Christian Theme Park. The 
average scores reported below are based on the following scale: 
1 = Unlikely 
2 = Somewhat unlikely 
3 = Somewhat likely 
4 = Very likely 
Age: Respondents who were between the ages of 50 and 59 would be 
more likely to stay in a hotel situated next to a Christian theme 
park (mean= 2.6) than were respondents between the ages of 30 
and 39 or 40 and 49 (mean= 2.1 for both). 
Interest in parades: Respondents who expressed an interest in 
parades were more likely to stay in a hotel situated next to a 
Christian theme park (mean= 2.3) than respondents who had not 
expressed such an interest (mean= 2.0). 
Interest in historical exhibits: Respondents who expressed an 
interest in historical exhibits were more likely to stay in a 
hotel situated next to a Christian theme park (mean= 2.3) tpan 
were respondents who did not express such an interest (mean= 2). 
Interest in reiigious exhibits: Respondents who expressed an 
interest in religious exhibits were more likely to stay in a 
hotel situated next to a Christian theme park (mean= 2.6) than 
respondents who had not expressed an interest in religious 
exhibits (mean= 2). 
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Test of Correlation 
Pearson correlation analysis was performed on certain 
variables to determine if there was a negative or positive 
correlation between each variable and the following predicting 
variables: 
1. Interest in visiting a religious theme park, 
2. Family's interest in visiting a religious theme park, 
3. Likelihood to visit a religious theme park, 
4. Likelihood to visit a Christian theme park, and 
5. Likelihood to stay in a hotel next to a Christian 
theme park. 
The variables tested for correlation were: 
1. Number of times respondent had visited Central 
Florida, 
2. Number of Days respondent was staying in Central 
Florida, 
3. Number of persons in respondent's party, 
4. The extent to which respondents agreed with statements 
about the proposed religious theme park, 
5. The extent to which respondents were interested in 
features proposed for the religious theme park, and 
6. The extent to which respondents were interested in 
particular Bible themes. 
7. The number of times per month respondents visit their 
place of worship and the number of times per month 
that they read religious material. 
The significant correlations are presented in Tables 33 
through 40. A correlation of "O" would indicate that there was 
no correlation between the variables while a correlation of "1" 
• would indicate that there is a perfect positive correlation 
between the variables. Only correlations of .25 or greater will 
• 
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• 
be reported as significant. 
1. Interest in Visiting a Religious Theme Park: 
It was found that interest in visiting a religious theme 
park was correlated with the degree to which respondents agreed 
with the following statements: 
1. "Central Florida is an ideal location for a 
religious theme park." (r=.39) 
2. "A religious theme park would be a good 
place to teach children the stories of the 
bible." (r=.34) 
3. "The park would be a good place to learn 
about current issues facing society such 
as abortion and drug abuse." (r=.33) 
4. "I would rather visit a religious theme park 
if it was run by a non-profit organization." 
(r=.28) 
5. "I would prefer to visit the park if it 
included exhibits on many religions." (r=.28) 
6. "I would be more interested in the park if 
it focused mostly on Christianity." (r=.26) 
It was also found that respondents' interest in visiting a 
religious theme park was correlated with their interest in 
various features or facilities proposed for the park. While it 
is not surprising that these correlations exist, it is important 
to note which features are most correlated with interest in 
visiting a religious theme park. Interest in visiting a 
religious theme park was correlated with interest in (in 
descending order according to level of correlation): 
1. A pavilion where there are presentations about 
missionary work around the world. Visitors could 
make donations to causes that interest them. (r=.48) 
2. A museum of religious art objects and artifacts. (r=.48) 
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3. Recreations and dramatizations of events from 
the Bible. (r=.44) 
4. A water ride in a boat where events from the 
Bible are portrayed. (r=.43) 
5. Exhibits about the historical development of 
various religions. (r=.42) 
6. A recreation of a city from the Bible complete 
with homes, shops, stables, and crafts. (r=.41) 
7. An exhibit about Jewish customs, holidays, 
and history. (r=.40) 
8. An exhibit of tools used by the people in the 
Bible era. (r=.38) 
9. Games and crafts of various religions. (r=.38) 
10. A exhibit about the abortion/pro-life issue. (r=.36) 
11. Live music shows. (r=.35) 
12. Exhibits about the marriage rituals of various 
religions around the world. (r=.35) 
13. Exhibits where you can buy or taste the foods eaten 
by people of various religions. (r=.34) 
14. An American Holocaust Museum or Memorial Center. (r=.32) 
15. A large wading pool with waterfalls to walk under. (r=.32) 
16. An audience participation archeological dig where 
artifacts would be "discovered" and described. (r=.29) 
17. A bird aviary. (r=.29) 
Respondents' interest in visiting a religious theme park was 
correlated with the their level of interest in various Bible 
themes that may be portrayed in the park. Again, while all of 
themes were correlated with interest in visiting the religious 
theme park, it is important to note which themes were most 
correlated. The themes correlated with interest in visiting a 
religious theme are presented below in descending order according 
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to their level of correlation: 
1. Stories about Jesus' life and the miracles 
he performed (r=.53) 
2. Moses receiving the 10 commandments (r=.52) 
3. The resurrection of Jesus (r=.51) 
4. The story of creation (r=.50) 
5. The Garden of Eden (r=.49) 
6. Noah's Ark (the 40 day flood) (r=.48) 
7. The birth of Jesus (r=.48) 
8. An exhibit about the Ark of the Covenant (r=.42) 
9. An exhibit about the shroud of Turin 
(the burial sheet of Christ) (r=.42) 
10. An exhibit about the mark of the 
beast or the symbol 666 (r=.38) 
Finally, the number of times that respondents read religious 
material was correlated with their level of interest in visiting 
a religious theme park (r=.29). 
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2. Family's Interest in Visiting a Religious Theme Park: 
Respondents were asked to indicate whether anyone in their 
family would be interested in visiting a religious theme park. 
This variable was correlated with how much respondents agreed 
with statements about the religious theme park concept. 
Respondents who indicated that someone in their family would be 
interested in visiting a religious theme park were also somewhat 
likely to agree with the following statements (in descending 
order according to the level of correlation): 
1. "Central Florida is an ideal location for a 
religious theme park." (r=.40) 
2. "The park would be a good place to learn 
about current issues facing society such 
as abortion and drug abuse." (r=.37) 
3. "A religious theme park would be a good 
place to teach children the stories of the 
bible." (r=. 34) 
4. "I would rather visit a religious theme park 
if it was run by a non-profit organization." (r=.32) 
5. "I would prefer to visit the park if it 
included exhibits on many religions." (r=.28) 
6. "I would be more interested in the park if 
it focused mostly on Christianity." (r=.26) 
Respondents who indicated that someone in their family would 
be interested in visiting a religious theme park were also 
somewhat likely to express an interest in the following features 
or facilities that were proposed for the religious theme park (in 
descending order according to the level of correlation): 
1. Recreations and dramatizations of events from 
the Bible. (r=.49) 
2. A pavilion where there are presentations about 
missionary work around the world. Visitors could 
make donations to causes that interest them. (r=.48) 
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3. A water ride in a boat where events from the 
Bible are portrayed. (r=.45) 
4. A museum of religious art objects and artifacts. 
(r=.44) 
5. A recreation of a city from the Bible complete 
with homes, shops, stables, and crafts. (r=.44) 
6. Exhibits about the historical development of 
various religions. (r=.43) 
7. A exhibit about the abortion/pro-life issue. (r=.41) 
8. Games and crafts of various religions. (r=.40) 
9. An exhibit about Jewish customs, holidays, 
and history. (r=.40) 
10. An exhibit of tools used by the people in the 
Bible era. (r=.39) 
11. An American Holocaust Museum or Memorial Center (r=.38) 
12. Live music shows. (r=.37) 
13. Exhibits about the marriage rituals of various 
religions around the world. (r=.36) 
14. Exhibits where you can buy or taste the foods eaten 
by people of various religions. (r=.35) 
15. A large wading pool with waterfalls to walk 
under . ( r= . 3 6 ) 
16. An audience participation archeological dig where 
artifacts would be "discovered" and described. 
(r=. 35) 
17. A bird aviary (r=.31) 
Respondents who indicated that someone in their family would 
be interested in visiting a religious theme park were also 
somewhat likely to express an interest in the Bible stories or 
themes that might be portrayed in the proposed park. While the 
correlations were expected, it is important to note which Bible 
themes had the greatest correlation: 
1. Stories about Jesus' life and the miracles he performed 
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(r=.55) 
2. Moses receiving the 10 commandments (r=.55) 
3. The resurrection of Jesus (r=.54) 
4. The birth of Jesus (r=.51) 
5. The story of creation (r=.51) 
6. Noah's Ark (r=.50) 
7. The Garden of Eden (r=.50) 
8. An exhibit about the Ark of the Covenant (r=.47) 
9. An exhibit about the shroud of Turin (the burial sheet of 
Christ (r=.45) 
10. An exhibit about the mark of . the Beast or the symbol 666 
(r=. 3 6) . 
Finally, the number of times respondents read religious 
material each month was correlated with their family's likelihood 
to be interested in visiting a religious theme park (r=.27). 
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3. Likelihood to Visit a Religious Theme Park: 
Respondents were asked to indicate how likely they would be 
to visit the proposed religious theme park if it featured 
religious theme rides, films, live music, live recreations of 
historical religious events, and shopping. They were also 
assured that no attempt would be made to convert people from one 
religion to another and that the park would not be involved with 
any television evangelist. Likelihood to visit a religious theme 
park was correlated with the degree to which respondents agreed 
with statements about the religious theme park concept. 
Respondents who indicated that they were likely to visit a 
religious theme park were also likely to agree that (in 
descending order according to level of correlation): 
1. "Central Florida is an ideal location for a 
religious theme park." (r=.48) 
2. "A religious theme park would be a good 
place to teach children the stories of the 
Bible." (r=. 46) 
3. "The park would be a good place to learn 
about current issues facing society such 
as abortion and drug abuse." (r=.41) 
4. "I would rather visit a religious theme park 
if it was run by a non-profit organization." (r=.41) 
5. "I would prefer to visit the park if it 
included exhibits on many religions." (r=.39) 
6. "I would be more interested in the park if 
it focused mostly on Christianity." (r=.29) 
7. "A religious theme park will be appropriate 
for church groups from around the world." (r=.28) 
Likelihood to visit the proposed religious theme park was 
also correlated with the respondents' level of interest in a 
variety of features or facilities that have been proposed for the 
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park. While the correlations were expected, it is important to 
note which features were most correlated with likelihood to visit 
the park (in descending order by level of correlation): 
1. A water ride in a boat where events from the 
Bible are portrayed. (r=.60) 
2. Recreations and dramatizations of events from 
the Bible. (r=.58) 
3. Games and crafts of various religions. (r=.55) 
4. A pavilion where there are presentations about 
missionary work around the world. Visitors could 
make donations to causes that interest them. (r=.55) 
5. A museum of religious art objects and artifacts. 
(r=.53) 
6. Live music shows. (r=.50) 
7. An exhibit of tools used by the people in the 
Bible era. (r=.49) 
8. Exhibits where you can buy or taste the foods eaten 
by people of various religions. (r=.49) 
9. Exhibits about the marriage rituals of various 
religions around the world. (r=.49) 
10. An exhibit about Jewish customs, holidays, 
and history. (r=.47) 
11. An exhibit about the abortion/pro-life issue. (r=.46) 
12. A recreation of a city from the Bible complete 
with homes, shops, stables, and crafts. (r=.44) 
13. A large wading pool with waterfalls to walk 
under. (r=. 43) 
14. An American Holocaust Museum or Memorial Center (r=.38) 
15. Exhibits about the historical development of 
various religions. (r=.43) 
16. A bird aviary. (r=.34) 
The correlation between the respondents' likelihood to visit 
the religious theme park and their interest in various stories 
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from the Bible that could be portrayed in the park were also 
measured. As with the correlations above, it is important to 
note which Bible themes or stories are most correlated with 
likelihood to visit the park. Therefore, they are presented 
below in descending order: 
1. Stories about Jesus' life and the miracles 
he performed (r=.64) 
2. Moses receiving the 10 commandments (r=.64) 
3. The Garden of Eden (r=.63) 
4. The resurrection of Jesus (r=.62) 
5. The story of creation (r=.62) 
6. The birth of Jesus (r=.61) 
7. Noah's Ark (the 40 day flood) (r=.59) 
8. An exhibit about the Ark of the Covenant (r=.57) 
9. An exhibit about the shroud of Turin 
(the burial sheet of Christ) (r=.49) 
10. An exhibit about the mark of the beast or 
the symbol 666. (r=.49). 
Finally, the number of times per month that respondents read 
religious material was correlated with their likelihood to visit 
a religious theme park (r=.27). 
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4. Likelihood to Visit a Christian Theme Park: 
Respondents were asked to indicate how likely they would be 
to visit the proposed religious theme park if it featured a 
mostly Christian theme, a full size Noah's Ark, and a recreation 
of a city from the Bible. Likelihood to visit a Christian theme 
park was correlated with the degree to which respondents agreed 
with statements about the religious theme park concept in 
general. Respondents who indicated that they were likely to 
visit a Christian theme park were also likely to agree that (in 
descending order according to level of correlation): 
1. "Central Florida is an ideal location for a religious 
theme park" (r=.51) 
2. "A religious theme park would be a good place to teach 
children the stories of the Bible" (r=.44) 
3. "The park would be a good place to learn about current 
issues facing society such as abortion and drug 
abuse" (r=.41) 
4. "I would rather visit a religious theme park if 
it was run by a non-profit organization" (r=.39) 
5. "I would be more interested in the park if it focused 
mostly on Christianity" (r=.35) 
6. "I would prefer to visit the park if it included exhibits 
on many religions." (r=.34) 
7. "A religious theme park will be appropriate for Church 
groups from around the world" (r=.30) 
Likelihood to visit a Christian theme park was also 
correlated with the various features or facilities that were 
proposed for the religious theme park. While all of the 
correlations that follow are significant, it is important to note 
which feature.s are most correlated with likelihood to visit a 
Christian theme park. Therefore, they will be presented in 
descending order according to the degree of correlation: 
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1. Recreations and dramatizations of events from 
the Bible. {r=.62) 
2. A recreation of a city from the Bible complete 
with homes, shops, stables, and crafts. {r=.61) 
3. A water ride in a boat where events from the 
Bible are portrayed. (r=.60) 
4. A pavilion where there are presentations about 
missionary work around the world. Visitors could 
make donations to causes that interest them. {r=.57) 
5. Games and crafts of various religions. {r=.52) 
6. An exhibit of tools used by the people in the 
Bible era. {r=.49) 
7. A museum of religious art objects and artifacts. 
{r=.48) 
8. Exhibits about the historical development of 
various religions. {r=.48) 
9. Exhibits about the marriage rituals of various 
religions around the world. (r=.48) 
10. An exhibit about Jewish customs, holidays, 
and history. {r=.47) 
11. Exhibits where you can buy or taste the foods eaten 
by people of various religions. {r=.46) 
12. A large wading pool with waterfalls to walk 
under. {r=. 45) 
13. An exhibit about the abortion/pro-life issue. {r=.43) 
14. Live music shows. (r=.41) 
15. An audience participation archeological dig where artifacts 
would be "discovered" and described. {r=.41) 
16. An American Holocaust Museum or Memorial Center {r=.39) 
17. A bird aviary. {r=.32) 
Finally, respondents' interest in particular Bible stories 
was correlated with likelihood to visit a Christian theme park. 
Again, while the correlations were expected to exist, it is 
important to note which Bible themes were most correlated with 
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likelihood to visit a Christian theme park. Therefore, they are 
presented below in descending order according to the degree of 
correlation: 
1. Stories about Jesus' life and the miracles 
he performed (r=.72) 
2. Moses receiving the 10 commandments (r=.72) 
3. The resurrection of Jesus (r=.72) 
4. Noah's Ark (the 40 day flood) (r=. 70) 
5. The Garden of Eden (r=.69) 
6. The story of creation (r=. 69) . 
7. The birth of Jesus (r=.69) 
8. An exhibit about the Ark of the Covenant 
9. An exhibit about the shroud of Turin 
(the burial sheet of Christ) (r=.61) 
(r=.65) 
10. An exhibit about the mark of the beast or 
the symbol 666. (r=.49) 
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SUMMARY 
Overall, interest in the proposed religious theme park was 
quite high among the survey respondents. Approximately two-
thirds of the sample expressed interest in visiting a religious 
theme park in Central Florida upon hearing a brief and general 
description of the concept. That proportion increased after 
respondents were told more about what the park would include,that 
no effort would be made to convert anyone from one relgion to 
another, and that the park would not be involved with any 
television evangelist. Finally, after learning that the park 
would be a Christian theme attraction with a full-size Noah's Ark 
and a recreation of a city from the Bible, respondents expressing 
likelihood to visit the park increased to nearly three-fourths of 
the entire sample. 
The statistical tests on the data indicated that certain 
sub-groups in the sample were more likely to be interested in 
visiting the religious theme park. Those respondents who were 
more likely to visit the Christian theme park: 
1. Traveled to Central Florida by private automobile rather 
than by air, 
2. Had annual incomes between $20,000 and $50,000 rather than 
over $90,000, 
3. Were members of the Church of England, Catholic, or 
Baptist churches rather than those who had no religious 
affiliation, 
4. Had visited Cypress Gardens, 
5. Expressed an interest in parades, historical exhibits, and 
religious exhibits. 
Additionally, those who were more likely to visit the 
proposed Christian theme park also tended think that Central 
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Florida is an ideal location for a religious theme park and that 
a religious theme park would be a good place to teach children 
the stories of the Bible. They were also likely to agree that a 
religious theme park would be a good place to learn about current 
issues facing society such as drug abuse and abortion. 
Respondents who were more likely to visit the park were also 
likely to prefer that the park be run by a non-profit 
organization. While they were likely to prefer that the park 
focus on Christianity, they also would be likely to want to see 
exhibits on other religions. 
The features or facilities that were most likely to interest 
those who were likely to visit the park included recreations of 
events from the Bible, a recreation of a city from the Bible, a 
water ride in a boat where events from the Bible are portrayed, 
presentations about missionary work around the world, and games 
and crafts of various religions. 
Respondents who were likely to visit the Christian theme 
park were likely to be interested in all of the Bible themes 
mentioned in the survey. Some themes, however, were more highly 
correlated with likelihood to visit the park. Specifically, the 
most popular Bible themes among those interested in visiting the 
Christian theme park appeared to be stories about Jesus' life 
(birth, miracles, resurrection), Moses receiving the 10 
commandments, the story of creation, Noah's Ark, and the Garden 
of Eden. 
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APPENDIX A 
END TIME MINISTRIES TOURIST QUESTIONNAIRE 
Tourist Survey: Summer 1991 
INTERVIEW ADULTS ONLY (OVER 18) 
INTRODUCTION: 
Hello. My name is _________ and I am with the Tourism Institute at the 
University of Central Florida. We're surveying adult visitors to Central 
Florida. I'd like to ask you a few questions about your visit here. It takes 
only a few minutes. 
SCREENING: 
Sl. Are you: 
1. A permanent Florida resident (TERMINATE) 
2. A seasonal Florida resident (TERMINATE) 
3. Out-of-State tourist (CONTINUE) 
S2. Are you a permanent resident of the United States? 
1. yes (CONTINUE] 
2. No (TERMINATE) RECORD THE TIME a.m. / p.m. 
********************************************************************** 
1. Is this your first visit to Central Florida or have you been here before? 
1. First visit (GO TO QUESTION 3] 
2. Been before (CONTINUE] 
2. How many times have you visited Central Florida in the past five years? 
times. 
3. On this visit to Central Florida are you traveling: 
1. As a Couple 
2. As a Family 
3. With a group of couples or friends 
4. In a tour group 
5. Alone 
4. Did you travel to Central Florida by: 
1. Plane 
2. Private car 
3. Rented Car 
4. Recreational vehicle 
s. Tour bus 
6. Other ________________ _ 
(please specify) 
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5. What is the primary purpose of your trip to Central Florida? 
1. Vacation 
2. Visit friends or relatives 
3. Business 
4. Conference or convention 
5. Other 
(please specify) 
6. How many days are you spending in Central Florida on this 
visit? 
-----days. 
7. Including yourself, how many persons are in your traveling 
party? [WRITE IN NUMBER] 
people. -----· 
8. While on this visit to Central Florida, have you visited or do 
you plan to visit any of the local attractions or theme parks? 
1. No 
2. Yes 
9. I am going to read you a list of Central Florida attractions. 
For each attraction, please tell me whether you have ever visited 
it. 
1. Arabian Nights 
2. Busch Gardens 
3. Caruso's Palace 
4. Church Street Station 
5. Cypress Gardens 
6. Fort Liberty 
7. Gatorland 
8. Hard Rock Cafe 
9. King Henry's Feast 
10. Medieval Times 
11. Sea World 
12. Watermania 
13. Spaceport USA (Kennedy Space Center) 
14. Silver Springs 
15. Universal Studios 
16. Wet 'N Wild 
17. WOW-Magic Kingdom 
18. WOW-EPCOT Center 
19. WOW-MGM Studios 
20. WOW-Typhoon Lagoon 
21. WOW-Pleasure Island 
22. Other (please specify) _______________ _ 
23. Other (please specify) ________________ _ 
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3. Rented Apartment/Condominium 
4. Friends/relatives 
5. Other (please specify) -----------------
11. Which of the following features or activities do you enjoy 
while visiting an attraction or a theme park? 
[ALLOW MULTIPLE RESPONSE] 
1. Riding on thrill rides 
2. Watching animal shows 
3. Listening to live music entertainment 
4. Watching parades 
5. Historical exhibits or rides 
6. Eating in restaurants 
7. Educational exhibits or rides 
8. Watching religious exhibits 
9. Walking around the park at your own pace 
10. Shopping 
11. Other (please specify) ---------------------
12. Other (please specify) ---------------------
12. Which activity do you enjoy most? [RECORD CATEGORY NUMBER 
FROM QUESTION 11] --------
Recently, there has been a proposal to develop a new theme park 
in Central Florida. The attraction would feature biblical and 
religious theme rides, exhibits, shopping, and shows. 
13. How interested would you be in visiting this type of 
attraction? 
4. Very interested 
3. Somewhat interested 
2. Somewhat disinterested 
1. Not interested 
o. Don't know (DO NOT READ) 
14. Will anyone in your family be interested in visiting this 
type of attraction? 
4. Definitely will 
3. Probably will 
2. Probably will not 
1. Definitely will not 
o. Don't know (DO NOT READ) 
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J 
15. I'm going to read you several statements regarding this 
proposed theme park. Please indicate the extent of your 
agreement or disagreement with each of the statements by 
indicating with the number of the response on this card that best 
reflects your opinion. (show respondent card# 1/ IF RESPONDENT 
DOESN'T KNOW, CIRCLE 11 011 ) 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
a. "There are already too many theme parks in 
Central Florida" 
b. "A religious theme park would be a good place 
to teach children the stories of the bible." 
c. "I would rather visit a religious theme park 
if it was run by a non-profit organization." 
d. "I would prefer to visit the park if it included 
exhibits on many religions." 
e. "Religion is for worship, not entertainment. II 
f. "A religious theme park will be appropriate for 
Church groups from around the world. II 
g. "The park should be designed like EPCOT Center 
with pavilions for each religion of the world" 
h. "The park should have beautiful landscaping" 
i. "Central Florida is an ideal location for a 
religious theme park." 
j. "I would be concerned that someone would try to 
preach to me or convert me at a religious 
theme park." 
k. "I would be more interested in the park if it 
focused mostly on Christianity." 
1. "The park would be a good place to learn about 
current issues facing society such as 
abortion and drug abuse." 
n. "A religious theme park could bring fanatics 
or extremists to the area." 
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16. I'm going to read a list of proposed features or facilities 
that may be available at the religious theme park. Please 
indicate your level of interest in each feature or facility by 
answering with the number of the response on this card that best 
reflects your interest: (show respondent card# 2/ IF RESPONDENT 
DOESN'T KNOW, CIRCLE 11 011 ) 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
0 1 2 3 4 5 
a. A museum of religious art objects and artifacts. 
b. An exhibit of tools used by the people in the 
Bible era. 
c. Recreations and dramatizations of events from 
the Bible 
d. An American Holocaust Museum or Memorial Center 
e. Exhibits about the historical development of 
various religions. 
f. Live music shows 
g. A recreation of a city from the Bible 
complete with homes, shops, stables, and crafts 
h. Games and crafts of various religions. 
i. Exhibits where you can buy or taste the foods 
eaten by people of various religions. 
j. Exhibits about the marriage rituals of various 
religions around the world. 
k. A pavilion where · there are presentations about 
missionary work around the world. Visitors 
could make donations to causes that interest 
them. 
1. A water ride in a boat where events from 
the Bible are portrayed. 
m. An exhibit about Jewish customs, holidays, and 
history. 
n. A large wading pool with waterfalls to walk 
under. 
o. An audience participation archeological dig 
where artifacts would be "discovered" and 
described. 
p. A exhibit about the abortion/pro-life issue. 
q. A bird aviary 
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The proposed attraction would have religious theme rides, films, 
live music, live recreations of historical religious events, and 
shopping. No effort would be made to convert people from one 
religion to another. It would not be involved with any 
television evangelist. It's mission would be to be both 
entertaining and educational. 
17. How likely would you be to visit this type of attraction? 
4. Very likely 
3. Somewhat likely 
2. Somewhat unlikely 
1. Unlikely 
o. Don't know (DO NOT READ) 
18. Suppose the attraction was a Christian theme park. Please 
indicate your level of interest in exhibits, rides, or shows 
depicting the following stories of the Bible. (show respondent 
card# 2/ IF RESPONDENT DOESN'T KNOW, CIRCLE 11 011 ) 
0 1 2 3 4 5 a. The story of creation 
0 1 2 3 4 5 b. The Garden_ of Eden 
0 1 2 3 4 5 c. Moses receiving the 10 commandments 
0 1 2 3 4 5 d. Noah's Ark (the 40 day flood) 
0 1 2 3 4 5 e. An exhibit about the mark of the beast or the 
symbol 666 
0 1 2 3 4 5 f. The birth of Jesus 
0 1 2 3 4 5 g. An exhibit about the shroud of Turin (the 
burial sheet of Christ) 
0 1 2 3 4 5 h. Stories about Jesus' life and the miracles he 
performed. 
0 1 2 3 4 5 j. The resurrection of Jesus 
0 1 2 3 4 5 k. An exhibit about the Ark of the Covenant 
19. Assuming that the park would be mostly a Christian theme 
attraction with a full size Noah's Ark and a recreation of a city 
from the Bible, how likely would you be to visit it? 
4. Very likely 
3. Somewhat likely 
2. Somewhat unlikely 
1. Unlikely 
o. Don't know/No answer (DO NOT READ] 
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20. If you were to attend this park, how much would you expect the 
admission fee to be? 
$~-----
99. Free (DO NOT READ) 
21. How likely would you be to stay in a hotel situated next to 
this park? 
4. Very likely 
3. Somewhat likely 
2. Somewhat unlikely 
1. Unlikely 
o. Don't know (DO NOT READ) 
The final questions are for classification purposes only. 







7. 70 or older 
o. Refused/No answer [DO NOT READ] 
23. Are you: 
1. Single 
2. Married 
24. Are there any children under 18 living in your household? 
1. No 
2. Yes 
25. What is the highest level of education that you have 
completed? 
1. Grade School 
2. Some high school 
3. High School Diploma 
4. Some College 
5. College Degree 
6. Advanced Degree 
o. Refused/No answer [DO NOT READ] 
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26. Referring to the scale on this card, which number best 
reflects your 1990 gross income before taxes? (show respondent 
card# 3) 
1. Under $20, ooo 
2. $20,000 to $30,000 
3. $30,000 to $40,000 
4. $40,000 to $50,000 
5. $50,000 to $60,000 
6. $60,000 to $70,000 
7. $70,000 to $80,000 
8. $80,000 to $90,000 
9. Over $90,000 
O. Refused/No answer (DO NOT READ] 
27. What is your home address zip code? 
28. If foreign what country are you from? 
29. Which of the following numbers on this card reflects your 













12. Non-denominational Christian 





18. Other ________ -,-_____ _ 
19. No religious affiliation (go to question 32) 
30. How many times per month do you normally attend your religious 
place of worship? ___ _ 
31. How many times per month do you normally read religious 
material? 
times. 
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Interviewer's signature Interviewers initials ------------
Supervisor _________ Time of Completion __ : __ a.m / p.m. 
Length of Interview minutes --------- Date __ ! __ ! __ 
**************************************************************** 
Copyright: Dick Pope Sr. Institute for Tourism Studies 
University of Central Florida 
Orlando, Florida 32816 
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